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Social Media Follower Growth—Overview 

The below graphs illustrate the growth in the Library’s social media followers over the third quarter of 2019—July, August, and September—
with the number shown being the final total at the end of September 2019. To put the numbers in perspective, the amount of followers each 
platform had at the end of the previous quarter (June 2019) are held up against its current stats. 

Facebook Likes and Follows continue to grow 
with a preference for follows.  
 
Graph 2 shows a growth of 165 Facebook Likes 
this quarter while Facebook Follows grew by 181, 
which shows, given the choice, patrons want to 
see our content. 
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Newsletter—Overview 

Graph 3 illustrates the growth for the Library Newsletter 
subscribers throughout 2019’s Third Quarter as seen against 
the total at the end of the second quarter. The Newsletter 
subscriber count has grown by 682 during the third quarter 
of 2019. 
 

In this quarter we actually sent out three newsletters in 
September—two in addition to the regular monthly 
newsletter—because at the beginning of September 
Hurricane Dorian hit Florida.  
 

While the Library was closed, we sent out two newsletters 
updating our patrons to our operating hours and 
encouraged them to follow our social media (particularly 
Twitter) for instant updates. 
 

Graph 4 shows a record of the amount of total opens of 
each newsletter during the quarter, including the Hurricane 

update newsletters (Dorian 1 and 2), 
held against the end of the previous 
quarter (June 2019).  
 

This quarter’s opens average to 
nearly 20%, with drastic spikes for the 
Dorian newsletters. This shows that 
the newsletter is still a great way to 
send out emergency announcements 
as subscribers who may not open 
these emails often will still open 
messages such as these. 
 

We began our experiment of how 
newsletter titles may affect interest 
and noticed that the months with 
clear titles (July, Dorian 1 and 2, and 
September) were opened by more 
readers than August, which had a 
vague title. 
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Nonfiction Friends Podcast—Overview 
The Library podcast, Nonfiction Friends, remains strong with geographical analytics showing the podcast 
continues to be consistently heard in at least 50 with this quarter’s total listens added up to 1,458.  
 
Their most popular episode this quarter was their Bonus Episode: “Featuring: Rise Up!” with 81 listens on 
SoundCloud alone. In this episode, Josh and Rebecca handed the mic over to the teens of our Rise Up! Teen 
Diversity Club who shared their own original poetry.  
 
The podcast Twitter is gaining exposure as impression analytics show they had an average of 17,000 
impressions this quarter. Twitter impressions are the number of times a tweet shows up in someone’s 
timeline/feed. Every time a tweet is served into a timeline, it counts as an “impression,” regardless of whether 
the person interacts with the tweet. The fact that their impressions are so high means the algorithms within the 
Twitter platform are working in their favor.  

YouTube—Overview 

We only uploaded two videos this quarter, one in early 
July and the second at the end of August. Our views 
declined even with the July upload as that was a much 
longer video (nearly 30 minutes) and thus attracts a 
specific viewership. However, our views spiked again 
after the August video, which was our commercial for 
Homeschool Book Club featuring Hart Memorial 
Library’s Youth Specialist, Jonathan, and Youth Services 
Manager, Sara, despite (or possibly because of) it being 
only 47 seconds long. 
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Things of Note 
TUMBLR 
During times when we’re able to be active on the Library Tumblr, we take advantage of any opportunity to make connections with our followers, 
libraries and individuals alike, and create a positive impression online. Image 1: We made someone’s day with a casual joke. Image 2: Another 
library appreciates when we further promote book titles they recommended. 
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Things of Note 
PODCAST 
The Nonfiction Friends had another exciting quarter as their fan base grew, they connected with an author, more organizations supported their 
episode photos on Instagram, and they held their first podcasting program at Hart Memorial Library. 

Image 3: Josh and Rebecca’s 
Podcasting 101 program attracted 
patrons and other podcasters alike. 
 
 
 
 
Image 4: The Nonfiction Friends 
received their first piece of fan art 
from a listener/fan! Josh and 
Rebecca showed their gratitude and 
excitement on twitter and urged 
followers to support the artist. 
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Things of Note 

Image 5: Nonfiction Friends often share 
book recommendations on their Twitter 
and one such recommendation received 
a lot of attention including a retweet 
from the author herself. 
 
Image 6 and 7: Different organizations 
and authors continue to like and 
support posts featuring the podcast—
including the Osceola Star Newspaper, 
WonderWorks, and a Library 
convention—regardless if it relates to 
their business/works at all. 
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Things of Note 

SNAPCHAT 
Image 8: We shared a teaser to an upcoming 
bookface on Snapchat with a message to check out 
our Instagram for the final product. This prompted 
one of our followers to send us a message about 
how they don’t have an Instagram. What started as 
a perceived missed opportunity was quickly turned 
into good news as they learned they can view our 
Instagram and/or view the bookface elsewhere. 

NEWSLETTER 
Every month, we keep track of which links in our 
newsletter were the most-clicked. Usually it is the 
link connecting to all adult or youth events in our 
online calendar, however, this quarter the top links 
were often connected to specific services or special 
events.  
 
In July, the second-most clicked link (with 110 
clicks) was to the Google Maps directions to Wild 
Florida, who was offering free one-day admission to 
all library card holders. The third-most clicked (with 
99) was to our Back to School article where we 
listed all back to school giveaways happening in 
Osceola County. 
 
In August the number one most-clicked link was to 
download cloudLibrary from the Apple App Store 
with 66 clicks. 
 
In September the second-most clicked link (with 64)
was to view our Spanish for Beginners class 
schedule on our online calendar. 
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Things of Note 
OSCEOLA NEWS GAZETTE 
We were featured in the Osceola News Gazette (ONG) several times this quarter. In July, ONG shared a winning submissions of our Lit Mag 
2019 in every issue, featuring the young writers on the front page of their paper (Image 9) with the continuing story beautifully spread in a later 
page (Image 11). And in September, ONG wrote an article on our Harry Potter events at the St. Cloud Library, particularly the signature Sorcerers 
at Sunset event, which they also featured on the front page (Image 10) with a continuing spread in a later page (Image 12). 
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Things of Note 
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FACEBOOK 
We continue to receive positive attention/feedback on Facebook concerning our photos, programs, and videos.  
Image 13: Patrons show their support with positive comments and recommendations, including sharing our page to their feeds. 
Image 14: When a patron shared one of our events, their followers desired our presence for an outreach as if we were celebrities. 
Image 15: A patron shared our Summer Reading photo album and showed pride in the programs and people. No one has shared an entire 
album of ours before (always individual photos), but this was our first album wholly comprised using the new camera and graphics phone, 
resulting in higher quality photos. 

Things of Note 
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Image 16: After the after-hours event, Sorcerers at Sunset, patrons went 
back and rewatched our live teaser video to comment on their love for 
the event. 
 

Image 17 and 18: We created a commercial for our Homeschool Book 
Club which was well received with comments (Image 18) and shares 
from different organizations including Education Revolution (Image 17). 

Things of Note 
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Things of Note 
TWITTER 
More than ever before, patrons are tagging us on Twitter to show their gratitude with our recommendations and collection. Image 19: A 
patron saw our Rise Up! book recommendations display created by Diana (which had bookmarks she designed within the books as well) at Hart 
Memorial Library and found a fantastic read. Image 20: A patron couldn’t find their favorite show anywhere online only to find all seasons of it 
on our shelves. 
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Things of Note 

Image 21: A patron shows off their haul from one of our book sales. 
 
 
Image 22: When a patron finally had access to a book because it is in 
our collection, she called us the MVP and her tweet was retweeted by 
the author she was reading. 
 
 
Image 23: When a patron desperately needed help finding books 
their reluctant readers would enjoy, we were the only public Library 
they turned to for help. 
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Things of Note 

Late in July, we and the official Twitter for Osceola County promoted our back to school 
events.  
 
Image 24: When someone asked whether there were giveaway events in St. Cloud 
facilitated by Commissioner Fred Hawkins, Jr., we provided what information we could as 
well as directed them to our article that listed all back to school giveaway events in 
Osceola County. Both the individual and Commissioner Fred Hawkins, Jr. were grateful 
for the response (as shown by his support in liking our tweet). 
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Things of Note 

INSTAGRAM 
We continue to receive an 
overwhelming amount of support 
on Instagram from organizations, 
authors, libraries, and individuals 
across our posts.  
 
 
Image 25: A sample of how 
organizations and authors 
continue to enjoy our content 
whether or not it’s related to 
them. And individuals sometimes 
tag their friends or family, inviting 
them to our events — in this case, 
the opportunity to go to Wild 
Florida with free entry just by 
showing you have a Library card 
with us. 
 
 
Image 26: Authors and 
organizations (not related to 
libraries) are liking our bookfaces 
with more frequency.  
One library even commented that 
our bookfaces make the book 
titles even more appealing for 
them to check out. 



 18 

Things of Note 

Image 27—29: Patrons showing their gratitude for our collection and programs. 
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Things of Note 

Image 30: Patrons showing pride in our Library. 
 
Image 31: Patron gives Jonathan from Hart Memorial a shout-out for his storytimes. 
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Things of Note 

We also received more attention/support for our 
programs and marketing materials this quarter. 
 

Image 32: Penguin Random House’s Library Marketing 
Department followed our Instagram. 
 

Image 33: Experience Kissimmee began to promote our 
events in their “weekend round-up” Instagram stories. 
 

Image 34: Tampa Bay Library Consortium offered to 
make promotional videos for our programs. 
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Library Platforms—Summary 

 Tumblr gained 19 followers. 
 
 Instagram gained 76 followers. 
 
 Twitter gained 46 followers. 
 
 Facebook gained 165 Likes and 181 Follows. 
 
 YouTube had a total of 1,329 views. 
 
 The Library Newsletter gained 682 subscribers. 
 
 The Library podcast, Nonfiction Friends, had 1,458 listens in this quarter across SoundCloud, iTunes, and other podcast 

streamers. 


