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Social Media Follower Growth—Overview 

The below graphs illustrate the growth in the Library’s social media followers over the fourth quarter of 2019—October, November, and 
December—with the number shown being the final total at the end of December 2019. To put the numbers in perspective, the amount of 
followers each platform had at the end of the previous quarter (September 2019) are held up against its current stats. 

Graph 1 shows a slower climb on Tumblr due to 
sporadic activity. Being more active on that 
platform is a goal so that we can rekindle our 
follower growth and activity. 
 
Graph 2 shows patrons continue to want to see 
our content regardless of whether the page itself 
is included in their “liked pages.” 
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Newsletter—Overview 

Graph 3 illustrates the growth for the Library Newsletter 
subscribers throughout 2019’s Fourth Quarter as seen 
against the total at the end of the second quarter.  

We continued the experiment we began in the 
Third Quarter where we gave each newsletter a 
clear title rather than something artistically vague, 
and noticed the amount of opens continued to do 
well (Graph 4) as opposed to previous months 
where we had artistic titles.  
 
We believe the clear titles help the patron 
immediately identify their level of interest and 
therefore lessen the chances that they choose to 
put off opening the newsletter or not opening it at 
all. 
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Nonfiction Friends Podcast—Overview 

The Library podcast, Nonfiction Friends, remains strong with geographical analytics showing the podcast 
continues to be consistently heard in at least 50 with this quarter’s total listens added up to 1,229.  
 
Their most popular episode this quarter was Episode #87: “Keeping it Spooky” with 50 listens on SoundCloud 
alone. In this episode, Josh and Rebecca spoke on spooky locations in America featuring fun facts and books 
from the 133.1 section of the nonfiction shelves. They also shared with their listeners how one could determine if 
their home is haunted. 
 
The Nonfiction Friends ended 2019 just a handful of episodes shy of their 100th.  

YouTube—Overview 

We only uploaded two videos this quarter, one each in 
October and November. Our views spiked with the new 
videos and then dropped again when we had no new 
content in December. 
 
Making more videos is a goal of ours moving forward, 
resources allowing. 
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Things of Note 

PODCAST 
Image 1 and 2: Author Hannah Templer 
showed their gratitude and retweeted the 
Nonfiction Friends for recommending their 
book. 
 

Image 3: The Nonfiction Friends continue 
to gain recognition and support on 
Instagram from a diverse audience 
including organizations, libraries, and 
entertainers. 
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Things of Note 

FACEBOOK 
Images 4—6: Patrons and authors speaking highly of our programs 
and special events.  
Image 5 is in reference to the Florida Author Fest (author comments) 
and the Bard in the Library Shakespeare Festival (patron comments). 
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Things of Note 

Images 7—14: Patrons, authors, partners, and 
organizations are becoming more passionate 
about getting the word out about our Library, 
programs, and services. 
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Things of Note 
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Things of Note 
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Things of Note 

INSTAGRAM 
Images 15—20: When legendary Disney Imagineer Bob Gurr visited the West Osceola Library, our 
Instagram was swarmed by patrons, guests, and even out-of-state fans expressing both their 
excitement to see Bob Gurr as well as their support for how Library staff handled the crowd of 
hundreds. 
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Things of Note 
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Things of Note 

After his visit, we shared photos of Bob 
Gurr’s presentation at West Osceola 
Library.  
 
Image 20 is just a sample of the 
Instagram notifications for our Bob Gurr 
photo post within less than 24 hours. 
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Things of Note 

TWITTER 
Images 21—25: This quarter, many showed their support for our resources and 
programs, including the podcast Book Power for Kids (Images 21 and 24) and Florida’s 
Secretary of State (Image 22).  
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Things of Note 
ELSEWHERE ON THE WEB 
The Osceola Library System was also featured in several articles, reviews, and pages across the web this quarter.  

Image 26: A positive review left for Hart Memorial Library on Google. 
 

Image 27: Author Sunshine Rodgers featured our Florida Author Fest on 
her website. 
 

Image 28: The “Disney Information Station” (wdwinfo.com) website 
promoted the Bob Gurr visit. This website is the definitive source for 
Disney news outside of the official Disney park website. 
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Things of Note 

The Osceola News-Gazette featured us a few times this quarter, 
both formally and informally, covering significant events (Image 29) 
as well as casually promoting our programs when an article of 
theirs featured a nearby location or similar topic (Image 30). 
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Things of Note 

Image 31: When The Herald-Tribune published an article discussing 
how having online courses allows for teens to have more opportunity 
to volunteer, one of our own Teen Ambassadors submitted a letter 
about her experience balancing school and volunteering at the  
St. Cloud Library. 
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Library Platforms—Summary 

 Tumblr gained 12 followers. 
 
 Instagram gained 68 followers. 
 
 Twitter gained 32 followers. 
 
 Facebook gained 86 Likes and 102 Follows. 
 
 YouTube had a total of 1,494 views. 
 
 The Library Newsletter gained 745 subscribers. 
 
 The Library podcast, Nonfiction Friends, had 1,229 listens in this quarter across SoundCloud, iTunes, and other podcast 

streamers. 


